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Radio financial education in rural areas of Colombia
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ABSTRACT

This article addresses a growing problem in Colombia: insufficient
educational support in rural areas, associated with social factors such
as the armed conflict, lack of government support, and scarcity of
economic opportunities. The study focuses on education, specifically
on the importance and influence of financial and accounting knowledge
in people’s lives. The central objective of the research is to assess
the implementation of radio education as a solution to overcome this
educational gap. A qualitative research methodology was used, including
literature review, analysis of successful cases in other countries, and
evaluation of the experience as a case. The most relevant findings highlight
the benefits of radio education in access to accounting education in rural
areas and its contribution to acquiring fundamental knowledge to improve
their economic and personal activities. In conclusion, radio accounting
education is a favorable strategy to provide educational development
opportunities in rural areas, promote equity and empowerment of its

inhabitants, and represent a platform rich in opportunities.
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RESUMEN

Este articulo aborda una problematica creciente en Colombia: el
insuficiente soporte educativo en areas rurales, asociado a factores
sociales como el conflicto armado, la falta de apoyo gubernamental
y la escasez de oportunidades econémicas. El estudio se enfoca en el
ambito educativo, especificamente en la importancia e influencia de
los conocimientos financieros y contables en la vida de las personas. El
objetivo central de la investigacién es valorar la implementacién de la
radio educacién como una solucién para superar esta brecha educativa. Se
utiliz6 una metodologia de investigacion cualitativa que incluye revisiéon
bibliografica, analisis de casos de éxito en otros paises y la evaluacién de
la experiencia como un caso. Los hallazgos mas relevantes destacan los
beneficios de la radio educacion en el acceso a la formacién contable en
areas rurales, asf como su contribucion a la adquisicion de conocimientos
fundamentales para mejorar sus actividades econémicas y personales. En
conclusion, la radio educacion contable se presenta como una estrategia
favorable para brindar oportunidades de desarrollo educativo en zonas
rurales, promueve la equidad y el empoderamiento de sus habitantes,

ademas de representar una plataforma rica en oportunidades.
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INTRODUCTION

In rural areas of Colombia, there is a marked lack of accounting and financial education, which has generated
several negative consequences for the economic and social development of these communities (Baquero et al,, 2019).
This problem, both locally and internationally, is associated with several factors, such as lack of access to specialized
educational institutions, scarcity of resources, and poor awareness of the importance of acquiring knowledge in this field
(Gutiérrez et al.,, 2020; Pena & Reina, 2022; Van Nguyen et al., 2022).
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Radio financial education in rural areas of Colombia

Accounting and financial education play a fundamental role in strengthening the skills and knowledge necessary
for informed financial decision-making (Rodriguez Raga & Martinez Camelo, 2022). However, in rural areas of
Colombia, this education has become a privilege to which only those who live in urban areas or who have the means
to receive specialized training have access, which, coupled with the abandonment of the countryside, exacerbates
these difficulties (Blake et al., 2023; Mufioz Rios et al., 2020).

This educational gap has significant implications in the daily lives of rural inhabitants, which was increased as
a result of the Covid-19 pandemic and is not limited to financial and accounting aspects (Herrera & Rivera, 2020;
Marin et al., 2023; Segura & Torres, 2020). The lack of knowledge in areas such as resource management, personal
financial management and economic planning limits opportunities for economic growth, as well as hinders the
efficient management of available resources (Amari et al.,, 2020; Kaiser et al., 2022; Lusardi, 2019).

In response to this problem, the implementation of a radio program for accounting and financial education in
rural areas was proposed. The purpose of this program was to provide access to fundamental knowledge in these
areas through a widely available and accessible means of communication such as radio. This radio program aimed
to fill the existing educational gap and empower rural inhabitants by providing them with practical tools and key
concepts related to accounting and finance. The scope of the program covered topics such as budget management,
financial planning, responsible investing, and understanding basic accounting concepts.

The implementation of this radio program was assessed a priori as relevant and necessary to address the lack
of accounting and financial education in rural Colombia. This assertion was supported by the evidence found in
the literature, which patents that the use of radio has proven to be a powerful communication tool that can reach
dispersed communities and overcome geographical and technological barriers (Anderson et al., 2020; Henderson
et al, 2020). Especially during coping with the COVID-19 pandemic, radio education proved to be an important
tool for accompanying students, teachers, and families (Laskar & Bhattacharyya, 2021; Majoko & Dudu, 2020;
Williamson et al,, 2021).

Using an inductive approach and focused on the needs of the study, an in-depth literature review was conducted
that supported the importance of financial and accounting education in the economic empowerment of individuals,
in the sustainable development of families in rural communities (Hasan et al., 2021; Vanegas et al,, 2020; Wong,
2020). Previous studies have shown that financial education improves economic decision-making, promotes
financial inclusion, and contributes to economic growth at the individual and collective levels (Abad & Gonzalez,
2019; Fan & Zhang, 2021; Goyal & Kumar, 2021; Wagner, 2019).

In attention to these aspects, the lack of accounting and financial education in rural areas of Colombia represents
a significant barrier to economic and social development. Therefore, it was assumed that the implementation of a
radio program of education in these fields has the potential to overcome this educational gap, providing rural
inhabitants with the necessary knowledge for better resource management and more informed financial decision-
making. The literature review supports the relevance and pertinence of this approach, highlighting the benefits and
opportunities it can bring to rural communities in their quest for a more prosperous future. Thus, it was decided to
conduct a single case study to evaluate the experience.

METHODOLOGY

The study was conducted under the precepts of the qualitative approach since its main intention lay in achieving
a better understanding of the fundamental aspects to be considered in radio accounting education in rural
environments, as well as the evaluation of its impact. This achievement was developed as a systematic case study
due to the need to explore multiple aspects of the phenomenon of interest (Alam, 2021); the need to triangulate
data, perceptions of participants and researchers (Farquhar et al., 2020); as well as an analysis of the contextual,
design and human elements of the implementation (Sandehang et al., 2019).

Because of this decision to explore implementation uniquely, the study focused on analyzing both the design and
its implementation and acceptance by participants and recipients. The methodology used to develop the accounting
and financial education program through radio focused on several key aspects that sought to effectively impact rural
society and reduce misinformation rates.

Data collection was conducted through participant observation, semi-structured interviews of key informants
(n=8) through purposive sampling, analysis of visibility and acceptance indicators supported by the netnography
of digital culture (Gémez et al,, 2023), as well as triangulation of researchers for data analysis and discussion and
design restructuring (Natow, 2020; Vogl et al., 2019). This phase of the study made it possible to form a basis for
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decision-making about the program itself and, at the same time, provide the necessary files for the global evaluation
of its implementation.

The data collected and their partial analysis as part of the longitudinal development of the research made it
possible to form a database conducive to the thematic analysis of the content, which was carried out based on coding
and categorization procedures (Saunders et al., 2023; Troncoso et al.,, 2021). This procedure favored the inductive
and interpretative processing of the interview transcripts, the notes taken during the observation and conduct of
the program, as well as the memos and minutes taken during the researchers’ meetings, while strengthening the
reliability of the study (Mondal & Samaddar, 2021; Rose & Johnson, 2020).

RESULTS AND DISCUSSION

Due to the convergence of two sets of analysis, namely, the longitudinal analysis of the research and the final
analysis after leaving the field, it was decided that the most appropriate way to present the data was through thematic
analysis, as a result of coding and categorization, as well as through the use of triangulation and contrasting the
results. This decision allowed for a walkthrough of the progress of the case study, as well as an adequate discussion
of the main findings.

Beginning of the study, selection of the context and initial approaches

First, the university radio program “News Stand Accounting” of the Fundacién Universitaria del Area Andina
was selected as the main platform to carry out this project. This selection was based on the broad coverage and
reach that the radio station had in the rural area, which provided an excellent opportunity to reach the target
audience. In addition, the station had experienced professionals in radio production and broadcasting, ensuring the
program’s quality and impact.

The main focus of the program was to increase rural society’s interest in accounting and financial topics. To achieve
this, attractive and entertaining educational content was designed and adapted to the needs and characteristics of
the target audience. As active participants in the project, the students played a crucial role in this stage, as they
shared their accounting knowledge in a playful and dynamic way. This helped establish a closer connection with the
audience and facilitated the learning process.

Throughout the implementation process, it was observed how the program began to reach a broader and more
diverse audience. Not only students from other programs or universities were listening to the program, but also
people outside the student environment. This phenomenon was especially gratifying and provided necessary and
important feedback, as it indicated the initial fulfillment of the purposes of broadening and diversifying accounting
and financial education to diverse sectors of rural society.

To further amplify the program’s outreach, various dissemination techniques were implemented. Based on a
netnographic analysis, the choice was made to use social networks, such as Facebook, Twitter, and Instagram, as
tools to promote the program’s content and attract a younger and digitally connected audience. The publication of
stories on Instagram and interaction through WhatsApp channels allowed for greater participation and feedback
from the audience, as well as an avenue for informed decision-making during the implementation of the program.

Educational referent, entertainment and access: accounting education in radio and virtual environments

The process of turning the program into an educational reference for rural society took time and effort, but
the results obtained showed an upward curve in terms of access and preference, according to the data collected in
the interviews. Despite the intrinsic complexity of the topics and the long average duration of the sessions (over
40 minutes), a genuine interest in accounting and financial education was awakened, a topic that had previously
been underestimated and faced high levels of misinformation. By offering a playful and accessible perspective, the
program became a valuable tool for fostering financial learning and development in the rural community.

As the program became more widely known, its impact multiplied. Testimonials and positive feedback from the
audience were collected and analyzed as an important source for decision-making and refinement of the proposal,
which helped its internal transformation from one delivery to the next. In addition, the acceptance of the program
by people outside the student environment highlighted the importance of providing inclusive financial education
that transcends the boundaries of academia, an aspect that needs to be explored in greater depth.
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In summary, the methodology used to develop the accounting and financial education program through radio
was based on a comprehensive approach that involved carefully selecting the transmission platform, designing
attractive content, and implementing various dissemination techniques. In addition, it was subject to systematic
review; a process that took as a fundamental source the data provided by the audience, producers, and researchers,
who documented progress and its evaluation.

The result, in terms of design, was an assessment summarized as “successful program”. This is because it was
able to increase the interest of rural society in financial and accounting issues while at the same time helping to
reduce the rates of misinformation in the community. The initiative demonstrated the potential of radio as a tool for
education and social change, and laid the groundwork for future explorations in this field.

With respect to improving the systematization of the experience, several recommendations were made, including
the extension to other target populations, the open exchange with entrepreneurs and other social agents, the division
of the contents into sessions, and the strengthening of the successes. The main area of attention for future studies
was the exploration of the social impact of the program and the use of active methodologies, such as action research.

Data, self-assessment and the satisfaction of a job well done

According to the report provided by the director of the Fundacién Universitaria del Area Andina radio station,
a total of 1026 IP addresses were registered for each program transmitted, referring to the fact that each IP is the
equivalent of an electronic device that tunes in to the radio station. These data were provided by the provider Letio,
which is the direct channel used by the station to carry out its transmissions.

These results were analyzed taking into account that for each connected device, more than one person could
be tuned to the station. In addition, data collected through interviews, user feedback analysis, and netnographic
analysis suggested that advertising strategies on Instagram have also had a significant impact. Program-related
posts have accumulated a weighted total of 500 views, implying a high level of interest and engagement by the
target audience on this platform.

The triangulated assessment of these results pointed to a clear indication of the reach and relevance of the
accounting and financial educational programs through the Andean Area University radio station. The field notes, the
analysis of the interviews, and the decisions in the research team can be summarized in the following verbalizations:

IC2 “We are excited to see how the number of connections and reproductions continues to increase, which
confirms that we are achieving our goal of increasing interest in these topics and reducing misinformation in rural
society and beyond.”

IC 8 “We thank our listeners and followers for their continued support and participation in this educational
initiative. We will continue to work hard to provide valuable and entertaining content that benefits our audience
and contributes to the educational and financial growth of our community.”

Financing, competition and educational complexities

In a context characterized by free competition and easy access to information, the presentation of educational
content represented a fundamental challenge, according to the interviews conducted. The main elements highlighted
were the autonomous nature of the proposal and that it was carried out on personal initiative, with the resources
available within the Fundacién Universitaria del Area Andina, where the students involved in the radio program
“News Stand Accounting” contributed their time and effort on a voluntary basis.

This absence of external funding did not affect the quality or objectivity of the research, according to the
data collected. The program was carried out due to the internal support of the university radio station, whose
directors provided the necessary space and technical resources for the radio transmission of the program. Although
this scenario contributes to an objective, critical, and reliable study of the experience, it should be noted that it
represents a competitive disadvantage, as well as a platform for the improvement of the experience, which would
benefit from the injection of resources or increased visibility through the concerted participation of sponsors.

Although the lack of external funding represented a challenge in terms of resources and outreach, the

commitment, dedication of the students, and the station’s internal staff were identified by key informants as critical
to the success and effectiveness of the project. “Passion” for providing accessible accounting and financial education
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to rural society emerged as a common motivational element, as according to interviewees this positive orientation
drove participants to work hard to achieve the proposed objectives. These achievements show that, with the right
commitment and creativity, it is possible to develop successful educational initiatives that positively impact the
community.

General assessments and discussion of findings

Accounting and financial education is a topic of vital importance in any society, since it directly influences
economic decision-making and financial development, both at a personal and business level. However, in rural areas,
this subject has often been neglected, which has generated high rates of misinformation. This socio-educational
situation represents an obstacle to these communities’ economic and social progress.

The implementation process analyzed in this research showed the relevance and effectiveness of developing an
accounting and financial education program through radio, especially aimed at rural society. The results obtained
show that this approach can significantly increase interest in these topics and reduce misinformation in these areas.
In addition, its digital approach and dissemination through social networks, podcasts, and other virtual resources
contribute to the integration of educational technologies and information literacy in a general sense.

The university radio program “News Stand Accounting” of the Fundacién Universitaria del Area Andina proved
to be a valuable tool to achieve these objectives, as well as a relevant space for the systematization of the experience
and the expansion of the resources to be used. The active participation of the students, who shared their accounting
knowledge in a playful way, has been fundamental to create an attractive and accessible educational space for the
rural audience, which exacerbates the educational value of the proposal by serving as a practicum and, at the same
time, as a broadcasting channel for educational purposes.

One of the most outstanding findings of this research is the high number of IP addresses connected per broadcast
program, highlighted by key informants, network messages, and interaction with the audience. This indicates a clear
interest from rural society in participating in and learning from this educational program.

In addition, the reproductions of program advertising on Instagram have also had a significant impact, which
points to the possibilities offered by these platforms to consolidate educational proposals in a hyper-connected
world. These results evidence the success and effectiveness of the dissemination strategy used, which has managed
to reach a wider and more diverse audience.

In this regard, the comprehensive approach supported by the consolidation of the implementation through
social networks, WhatsApp and Instagram channels, was evaluated as a successful strategy to complement the
radio broadcast, reaching audiences that not only belong to the student environment but also to people outside
the university community. The main lines of research derived from these findings converge in integrating both
audiences through extension and community processes.

In general, the experience has offered a way to implement and evaluate accounting education, which has
generated a positive impact by fostering accounting and financial knowledge in a wider and more diverse public. It
is important to note that this process was not immediate; it took time for the program to acquire greater visibility
and reach. However, the results show that the perseverance and commitment of the students and the university
radio station have paid off.

The research has also highlighted the key role of the provider as a direct channel for the station. The collection
and analysis of data provided by this supplier has been fundamental to understanding the impact of the program on
the audience and evaluating its effectiveness. Hence, the need to take into consideration the design of evaluation
tools or the adaptation of metrics has been assessed, which positions service providers as social agents, highlighting
their social responsibility.

Lessons learned, future research and systematization
In terms of trends for future research, it is necessary to go deeper into measuring the long-term impact of this
type of educational programs. Although the results obtained at the time of writing this article are encouraging, it

would be relevant to evaluate whether the increased interest in accounting and financial topics translates into real
economic and financial improvements in rural communities over time.
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In addition, it is necessary to explore the possibility of implementing follow-up strategies to measure the level
of knowledge acquired by the audience through surveys or knowledge tests, which would make it possible to know
the true educational impact of the program. As previously mentioned, the findings point to the need for active
methodologies, the integration of community and extensionist processes, as well as the involvement of other social
agents.

Another interesting aspect for future research would be to evaluate the inclusion of more specialized and
advanced content in the program to meet the specific needs and demands of the audience. In this way, the program
could be adapted to different levels of knowledge and provide more detailed and relevant information.

Additionally, it would be interesting to explore the possibility of extending the program’s coverage to other rural
areas and expanding the reach through other local or regional broadcasters. This would make it possible to reach a
larger number of people and generate a greater impact on accounting and financial education in these areas.

CONCLUSIONS

The results of the research lead to the conclusion that accounting and financial education through radio is a
powerful tool to increase interest and reduce misinformation in rural society. The university radio program “News
Stand Accounting”, as an avenue for the implementation of educational initiatives, has proven to be effective by
offering entertaining and accessible content that has attracted a wide audience. The use of social networks and
other broadcasting platforms successfully complements the radio broadcast, reaching a more diverse audience.

However, it is important to continue to develop this line of research and improve the internal design of these
programs so that it is possible to measure their true long-term impact and adapt them to the specific needs of the
rural audience. With a continued focus on accounting and financial education, economic and social development
in these communities can be fostered, thus contributing to a more informed and prosperous society in the future.

REFERENCES

Abad, E.y Gonzalez, M. (2019). Effects of Financial Education and Financial Literacy on Creative Entrepreneurship:
A Worldwide Research. Education Sciences, 9(3), 238. https://doi.org/10.3390/educsci9030238

Alam, M. (2021). A systematic qualitative case study: questions, data collection, NVivo analysis and saturation.
Qualitative Research in Organizations and Management, 16(1), 1-31. https://doi.org/10.1108/QROM-09-
2019-1825

Amari, M., Salhi, B., y Jarboui, A. (2020). Evaluating the effects of sociodemographic characteristics and financial
education on saving behavior. International Journal of Sociology and Social Policy, 40(11/12),1423-1438.
https://doi.org/10.1108 /IJSSP-03-2020-0048

Anderson, H., Backhaus, B., Fox, J. y Bedford, C. (2020). Fifty Years of Resistance and Representation: A Historical
Account of Australian Community Radio. Journal of Radio & Audio Media, 27(2), 234-254. https://doi.or
¢/10.1080/19376529.2020.1754827

Baquero, E., Rocha, P, y Hernéndez, J. (2019). La educacién financiera y el sector rural. Caso de estudio Pasca,
Cundinamarca. Revista de la Universidad de La Salle, (79), 277-293. https://doi.org/10.19052/ruls.voll.
iss79.15

Blake, .., Chohan, J., y Escobar, M. (2023). Agro-extractivism and neoliberal conservation: campesino abandonment
in the Boyac4d paramos, Colombia. Journal of Rural Studies, 102, 103071. https://doi.org/10.1016/j.
jrurstud.2023.103071

Fan, L., y Zhang, L. (2021). The Influence of Financial Education Sources on Emergency Savings: The Role of
Financial Literacy. Family & Consumer Scienes, 49(4), 344-361. https://doi.org/10.1111/fcsr.12400

Farquhar, J., Michels, N.,y Robson, J. (2020). Triangulation in industrial qualitative case study research: Widening the
scope. Industrial Marketing Management, 87,160-170. https://doi.org/10.1016/j.indmarman.2020.02.001

Gomez, C., Sanchez, V. y Clavijo, T. (2023). Mapping the Landscape of Netnographic Research: A Bibliometric

hitps://doi.org/10.58763 /rc2024207 6 Region Cientifica. 2024; 3(1)


https://doi.org/10.58763/rc2024207
https://doi.org/10.3390/educsci9030238
https://doi.org/10.1108/QROM-09-2019-1825
https://doi.org/10.1108/QROM-09-2019-1825
https://doi.org/10.1108/IJSSP-03-2020-0048
https://doi.org/10.1080/19376529.2020.1754827
https://doi.org/10.1080/19376529.2020.1754827
https://doi.org/10.19052/ruls.vol1.iss79.15
https://doi.org/10.19052/ruls.vol1.iss79.15
https://doi.org/10.1016/j.jrurstud.2023.103071
https://doi.org/10.1016/j.jrurstud.2023.103071
https://doi.org/10.1111/fcsr.12400
https://doi.org/10.1016/j.indmarman.2020.02.001

Vargas Avila et al.

Study of Social Interactions and Digital Culture. Data & Metadata, 2, 202325. https://doi.org/10.56294/
dm202325

Goyal, K., y Kumar, S. (2021). Financial literacy: A systematic review and bibliometric analysis. International Journal

of Consumer Studies, 45(1), 80-105. https://doi.org/10.1111/ijcs.12605

Gutiérrez, G., Gutiérrez-Montes, I, Hernandez, H., Suérez, J., y Casanoves, F. (2020). Relevance of local knowledge in

decision-making and rural innovation: A methodological proposal for leveraging participation of Colombian
cocoa producers. Journal of Rural Studies, 75, 119-124. https://doi.org/10.1016/j.jrurstud.2020.01.012

Hasan, M, Le, T. y Hoque, A. (2021). How does financial literacy impact on inclusive finance? Financial Innovation,

7, 40. https://doi.org/10.1186/s40854-021-00259-9

Henderson, A, Sood, S., y Sani, M. (2020). Narrative Persuasion and Social Norms in Entertainment-Education:
Results from a Radio Drama in Mozambique. Health Communication, 35(8), 1023-1032. https://doi.org/
10.1080/10410236.2019.1606137

Herrera, D.y Rivera, J. (2020). La Educacion rural: Un desafio para la transicion a la Educacion Superior. Revista de
Estudios y Experiencias en Educacién, 19(41), 87-105. https://doi.org/10.21703/rexe.20201941herrera6

Kaiser, T, Lusardi, A, Menkhoff, L. y Urban, C. (2022). Financial education affects financial knowledge and
downstream behaviors. Journal of Financial Economics, 145(2), 255-272. https://doi.org/10.1016/].
jfineco.2021.09.022

Laor, T. (2020). Milestones in the development of educational radio in Israel. Israel Affairs, 26(5), 716-738. https://
doi.org/10.1080/13537121.2020.1806692

Laskar, K., y Bhattacharyya, B. (2021). Community radio stations’ production responses to COVID-19 pandemic in
India. Media Asia, 48(4), 243-257. https://doi.org/10.1080/01296612.2021.1970421

Lusardi, A. (2019). Financial literacy and the need for financial education: evidence and implications. Swiss Journal
of Economics and Statistics, 155, 1. https://doi.org/10.1186/s41937-019-0027-5

Majoko, T., y Dudu, A. (2020). Parents’ strategies for home educating their children with Autism Spectrum Disorder
during the COVID-19 period in Zimbabwe. International Journal of Developmental Disabilities, 68(4),
474-478. hitps://doi.org/10.1080/20473869.2020.1803025

Marin, L., Rodriguez, M., Maldonado, D. y Garcia, S. (2023). Learning inequality during Covid-19: Evidence from
secondary schools in Colombia. International Journal of Educational Development, 100, 102788. https://
doi.org/10.1016/].ijjedudev.2023.102788

Mondal, S.y Samaddar, K. (2021). Issues and challenges in implementing sharing economy in tourism: a triangulation
study. Management of Environmental Quality, 32(1), 64-81. https://doi.org/10.1108/MEQ-03-2020-0054

Mufioz, L., Vargas, J., y Suarez, A. (2020). Local perceptions about rural abandonment drivers in the Colombian
coffee region: Insights from the city of Manizales. Land Use Policy, 91, 104361. https://doi.org/10.1016/j.
landusepol.2019.104361

Natow, R. (2020). The use of triangulation in qualitative studies employing elite interviews. Qualitative Research,

20(2), 160-173. https://doi.org/10.1177/1468794119830077

Pefia, J., y Reina, J. (2022). Agroecology and communal innovation: LabCampesino, a pedagogical experience from
the rural youth in Sumapaz Colombia. Current Research in Environmental Sustainability, 4, 100162.
https://doi.org/10.1016/j.crsust.2022.100162

Rodriguez, S.,y Martinez, N. (2022). Game, guide or website for financial education improvement: Evidence from an
experiment in Colombian schools. Journal of Behavioral and Experimental Finance, 33, 100606. https://
doi.org/10.1016/j.jbef.2021.100606

hitps://doi.org/10.58763 /rc2024207 7 Region Cientifica. 2024; 3(1)


https://doi.org/10.58763/rc2024207
https://doi.org/10.56294/dm202325
https://doi.org/10.56294/dm202325
https://doi.org/10.1111/ijcs.12605
https://doi.org/10.1016/j.jrurstud.2020.01.012
https://doi.org/10.1186/s40854-021-00259-9
https://doi.org/10.1080/10410236.2019.1606137
https://doi.org/10.1080/10410236.2019.1606137
https://doi.org/10.21703/rexe.20201941herrera6
https://doi.org/10.1016/j.jfineco.2021.09.022
https://doi.org/10.1016/j.jfineco.2021.09.022
https://doi.org/10.1080/13537121.2020.1806692
https://doi.org/10.1080/13537121.2020.1806692
https://doi.org/10.1080/01296612.2021.1970421
https://doi.org/10.1186/s41937-019-0027-5
https://doi.org/10.1080/20473869.2020.1803025
https://doi.org/10.1016/j.ijedudev.2023.102788
https://doi.org/10.1016/j.ijedudev.2023.102788
https://doi.org/10.1108/MEQ-03-2020-0054
https://doi.org/10.1016/j.landusepol.2019.104361
https://doi.org/10.1016/j.landusepol.2019.104361
https://doi.org/10.1177/1468794119830077
https://doi.org/10.1016/j.crsust.2022.100162
https://doi.org/10.1016/j.jbef.2021.100606
https://doi.org/10.1016/j.jbef.2021.100606

Radio financial education in rural areas of Colombia

Rose, I, y Johnson, C. (2020). Contextualizing reliability and validity in qualitative research: toward more rigorous
and trustworthy qualitative social science in leisure research. Journal of Leisure Research, 51(4), 432-

451. https://doi.org/10.1080/00222216.2020.1722042

Sandehang, P., Hariyati, R., y Rachmawati, L. (2019). Nurse career mapping: a qualitative case study of a new
hospital. BMC Nursing, 18 (Supplement 1). https://doi.org/10.1186/s12912-019-0353-z

Saunders, C., Sierpe, A, von Plessen, C., Kennedy, A., Leviton,. . . y Leyenaar, J. (2023). Practical thematic analysis:
a guide for multidisciplinary health services research teams engaging in qualitative analysis. BMJ, 381,

1-10. https://doi.org/10.1136/bmj-2022-074256

Segura, J., y Torres, H. (2020). Educacién rural e inclusion social en Colombia. Reflexiones desde la matriz
neoliberal. Plumilla Educativa, 25(1), 71-97. https://doi.org/10.30554/pe.1.3831.2020

Troncoso, J., Gonzalez, C., Mena, I, Valencia, A., Cuevas, P, y Rubio, J. (2021). «Falta tiempo»: experiencias de
médicos gestores de la demanda en la atencién primaria de salud chilena. Atencién Primaria, 53(10),

102159. https://doi.org/10.1016/j.aprim.2021.102159

Van Nguyen, H., Ha, G., Nguyen, D., Doan, A. y Phan, H. (2022). Understanding financial literacy and associated
factors among adult population in a low-middle income country. Heliyon, 8(6), E09638. https://doi.
0rg/10.1016/j.heliyon.2022.609638

Vanegas, J., Arango, M., Gémez, L., y Cortés, D. (2020). Educacion financiera en mujeres: un estudio en el barrio
Lopez de Mesa de Medellin. Revista Facultad de Ciencias Econémicas: Investigacion y Reflexion, 28(2),
121-141. https://doi.org/10.18 359 /rfce.4929

Vogl, S., Schmidt, E. y Zartler, U. (2019). Triangulating perspectives: ontology and epistemology in the analysis of
qualitative multiple perspective interviews. International Journal of Social Research Methodology, 22(6),

611-624. hitps://doi.org/10.1080/13645579.2019.1630901

Wagner, J. (2019). Financial Education and Financial Literacy by Income and Education Groups. Journal of
Financial Counseling and Planning, 30(1). https://doi.org/10.1891/1052-3073.30.1.132

Williamson, B., Macgilchrist, F.,, y Potter, J. (2021). Covid-19 controversies and critical research in digital education.
Learning, Media and Technology, 46(2), 117-127. https://doi.org/10.1080/17439884.2021.1922437

Wong, E. (2020). Incidencia de la Educacién financiera en el mejoramiento de los Costos de Produccién de los
Negocios Rurales Inclusivos del Proyecto Haku Wifiay / Nao Jayatai PP — 0118 “Acceso de Hogares
rurales con economia de subsistencia a mercados locales — Nucleo Eje. Iberoamerican Business Journal,

4(1), 78-99. hitps://doi.org/10.22451/5817.ibj2020.v0l4.1.11040

FINANCING
The authors received no funding for the development of this research.

DECLARATION OF CONFLICT OF INTEREST
The authors declare that there is no conflict of interest.

ACKNOWLEDGMENTS

We would like to thank the professors of the Public Accounting program of the Fundacién Universitaria del Area
Andina, especially Ginna Paola Diaz Espitia and Jhon Wilson Castro, as well as those who make possible the radio
program “News Stand Accounting”.

AUTHORSHIP CONTRIBUTION
Conceptualization: Brayan Vargas.

Data curation: Laura Verdugo.

Formal analysis: Diana Nataly Villa.
Fund Acquisition: Juan Nicolds Ramirez.
Research: Brayan Vargas.

Methodology: Karen Becerra.

hitps://doi.org/10.58763 /rc2024207 8 Region Cientifica. 2024; 3(1)


https://doi.org/10.58763/rc2024207
https://doi.org/10.1080/00222216.2020.1722042
https://doi.org/10.1186/s12912-019-0353-z
https://doi.org/10.1136/bmj-2022-074256
https://doi.org/10.30554/pe.1.3831.2020
https://doi.org/10.1016/j.aprim.2021.102159
https://doi.org/10.1016/j.heliyon.2022.e09638
https://doi.org/10.1016/j.heliyon.2022.e09638
https://doi.org/10.18359/rfce.4929
https://doi.org/10.1080/13645579.2019.1630901
https://doi.org/10.1891/1052-3073.30.1.132
https://doi.org/10.1080/17439884.2021.1922437
https://doi.org/10.22451/5817.ibj2020.vol4.1.11040

Vargas Avila et al.

Project administration: Carlos Ortiz.

Resources: Brayan Vargas, Diana Nataly Villa, Carlos Ortiz, Karen Becerra, Juan Nicolds Ramirez and Laura Verdugo
Software: Laura Verdugo.

Supervision: Diana Nataly Villa.

Validation: Carlos Ortiz.

Visualization: Karen Becerra.

Writing - original draft: Brayan Vargas.

Writing - proofreading and editing: Juan Nicolds Ramirez.

hitps://doi.org/10.58763 /rc2024207 9 Region Cientifica. 2024; 3(1)


https://doi.org/10.58763/rc2024207

